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SHP NEWS

Position of Registrar

As you all know, I have been Registrar of the Society for the last 3 years.  However, due to pressures of my own practice, I have decided to stand down.  This means we are currently looking for a new Registrar.  If you would like to volunteer, please contact:

Ron Rieck

College of Holistic Medicine

4 Craigpark

Dennistoun

Glasgow

G31 2NA

Tel: 0141 554 5808

Register of Members

Due to a couple geographical errors in this year’s Register of Members, the geographical index is being re-issued and is enclosed with this Newsletter.  It now uses towns and counties to group locations rather than postcodes.  Hopefully, this will make it a bit easier to find members in the future.  The electronic version on the website has also been updated.

Industry News

Despite several attempts to contact the General Council for Massage Therapy, the Society has still not had a response to our queries regarding membership and how the GCMT plans to proceed as the lead body for massage in the UK.

CHM NEWS

Change of Counselling Accreditation Body

The College of Holistic Medicine has now received its accreditation from the BACP, which has been backdated to February 2004.

In awarding this accreditation, the BACP found Ron Rieck’s core therapeutic model so unique that it has requested the College do a series of Master Classes for its members.

COUNSELLING CORNER

BACP Meetings, Workshops & Events

Now that the College is fully accredited with BACP, we thought counselling members may be interested in some upcoming BACP events.

May to June 2004

Experiential workshops for therapists at Spiral Holistic Therapy Centre, London N7 (020 7607 4403).

June 6: Creative uses of anger

June 27: Self-care and self-defence: looking after ourselves.

Tuesday 8 June 2004

The Inner Journey Home.  Speaker AH Almaas.  Doors open 6.30pm for 7pm start.  At The Friends Meeting House, 173 Euston Road, London.

Contact: Bruce_Stevenson@tesco.net
Tel: 0208 961 7802

Friday 18 June 2004

‘The trials and tribulations of life as a therapist.’  Cynbthia Rogers’ ideas from Psychotherapy and Counselling a Professional Business will stimulate discussion on how we survive and thrive in private practice.

Central London, 4-7pm, £35.

Contact: Group Analytic Practice

Tel: 020 7935 3103

Email: cr@gapractice.org.uk
Saturday 19 June 2004

PRG Practitioner Days: ‘Ethics in Practice’; Alan Jamieson and Tim Bond, York.

Saturday 30 October, ‘The Spiritual Dimension: the core of therapy’; Brian Thorne, London.

Contact: Justine Oldfield-Rowell or the BACP events team

Tel: 0870 443 5252

Email: jor@bacp.co.uk
22-25 June 2004
Association for University and College Counselling (AUCC) annual conference and annual general meeting.  ‘The Ties that Bind: student counselling and student retention’.  Keynote speakers include Richard Dowlby and Philip Stokoe.  University of Leicester.  Booking deadline 8 June 2004.

Contact: Jenny Peake

Tel: 0870 443 5229

Email: jenny.peake@bacp.co.uk
PLANTING THE SEED FOR A BETTER FUTURE

By Jane Rieck

Many years ago, now, when I was training at the Natural Therapeutics Research Trust (NTRT), we used to run a workshop called “The body is the temple”.  This was designed for lay people to learn to respect their body and look after it as something really precious.

There is a very strong belief out there that the body deteriorates quickly.  However, looked after well, it is perfectly designed to last a lifetime.

The best time of year to take the first steps to take care of yourself differently is really springtime.  In many of my lectures I have likened the body to a garden.  Let me explain exactly why …

In the spring, the garden has a very real and different energy. Suddenly, through the soil, the sleepy winter sparseness is replaced by a burst of energy.  Things grow very quickly and produce new shoots and buds.  The body too has this energy behind it in the spring.

In a garden that needs to be maintained differently, the first jobs are those of weeding and of nourishing the soil.  So in this, my first article, we’re going to look at how to weed and nourish the body safely and in a way that is not too rigorous but will create a gentle but effective change.  Here are four easy steps:

1. Your eating regime

2. Alkaline bath

3. Dry skin brushing

4. Dietary supplements

You’re Eating Regime

Make spring soup!

Make the soup out of every available vegetable (remembering of course that tomato is a fruit).  Although a few root vegetables are OK, you should restrict the vegetables you use to those that grow above the ground.  However, roots are really most usefully eaten naturally in the winter as they are like organs of storage.

Try using leeks, onions, cabbage, carrot and beet tops, green beans, all herbs, peas, snow peas, courgettes, peppers, to name but a few. Don’t forget things like pak choi and white radish.  Cauliflower and broccoli are also extremely good.

To make your stock, use Marigold bouillon.  It is made from a vegetable base and contains no yeast.  Fry the vegetables for a short time in a little olive oil, and cover with 4 litres of spring water.  Bring to the boil and add the bouillon to taste.  Simmer gently until cooked.

Add your herbs, such as parsley, sage or coriander, at the last minute.  In fact any herb would do, however the softer leafed herbs are best. Putting in some crushed lemon grass at an earlier stage will give you a Thai-style soup.

This delicious soup should be eaten when you are hungry, and in between, drink hot or cold spring water ― nothing else – for 21 days.  For the next 14 days, eat raw food only: dried fruits, nuts, seeds, vegetables and fruits, and sprouted grains and beans. You can use dressings made of olive oil and lemon juice, seasoned with kelp, olives, umboshi plums or herbamare.

Make sure you are drinking 1 to 2 litres of spring water, hot or cold, each day.

For the following 14 days, continue with 70% raw food, and 30% cooked food.

If you struggle with the eating the soup for 21 days, you can reduce this to 14, but you should compensate by replacing it with the raw food.

Alkaline Bath

Once a week, last thing at night, you can have a bath of the following: add 1lb of Epsom salts, 1lb of sea salt and 1/4 lb of bicarbonate of soda to a very hot bath. Stay in the bath for 20 to 30 minutes.

Then have a quick cold shower for 2 to 3 minutes, concentrating on the joints and spine, the pelvis and the groin.  Go straight to bed and sleep.

This is an alkaline bath that encourages the body acids to sweat out.  There can be a tendency to feel light headed in the bath because of the heat, so soaking a towel in cold water, wrung out till merely damp, and placing it on your head as a turban will stop the vessels in the brain from over dilating.

Dry Skin Brushing

Buy a bristle brush designed for skin brushing.  First thing on rising, drink a glass of water at room temperature and then skin brush the body from the tips of the fingers and toes upwards, and round the abdomen in a circular fashion (having a partner to brush difficult-to-reach parts of the body helps!). Brush vigorously, but not so firmly as to damage the skin.

It is common to experience an all-over tingling sensation after brushing. This process removes the surface dead cells, and stimulates the blood supply and nervous system, helping to promote good health.

Dietary Supplements

Choose a good multi-vitamin and mineral.  My advice would be to get these from a good independent supplier.  Also use a pro-biotic supplement, such as those live yoghurt drinks, Co-Q enzyme 10, and if you can afford it, good quality royal jelly.

You may not know much about Co-Q enzyme 10.  This is an enzyme naturally produced in our own bodies which facilitates energy release from cells and has been found to be of use in anti-cancer treatments where people are at risk of developing re-occurrence.  Obviously, therefore, it is also useful to use against the development of cancer in the first place.

Royal jelly is of course well known and is a highly regenerative product, and where there is any degenerative condition, it promotes reversal of that condition.

In conclusion…

This is a good, safe plan you could advise anybody to follow, but don’t advise people without trying it yourself.  It always carries much more weight to advise what you have done, rather than what you think you should have done.

Good luck and good health.

MASSAGE CORNER

Trauma: the body remembers

In a recent issue of the Counselling & Psychotherapy Journal (CPJ)
, there was an article entitled “The future of trauma work” in which Bessel van der Kolk, Professor of Psychiatry and Director of the Trauma Centre in Boston suggests “it is our bodies more than our mind that control how we respond to trauma”.

The article opens with the question “Why did so many people living in and around New York go for massage treatments – rather than psychotherapy – in the aftermath of September 11?”  According to van der Kolk, they were seeking something that lies at the heart of his theories about trauma – a way of ‘resetting the body’.  Van der Kolk believes “The imprint of trauma is the imprint on people’s senses, on people’s sensory systems.  That becomes particularly important because these sensations stay in people’s memory banks and stay unprocessed.  If you do effective trauma processing, the individual smells, sounds, images and physical impressions of the trauma slowly disappear over time and that is something that doesn’t happen with talking.  It happens by working with people’s bodily states.”

The author explains “At its core is the issue of how human beings calm themselves down.  This is the developmental task of every child.  It begins in infancy in a relationship with a primary care-giver who provides ‘affect regulation’ – the sounds, facial expressions, touch, holding and/or rocking which helps a baby modulate its physiological arousal.  Later on the growing child is able to draw on these experiences to find its own way of coping with external stresses in the environment surrounding it.

When a person experiences trauma, says van der Kolk, they become highly aroused and, for a period of time, lose this capacity for self-regulation.  However, if in these moments, they are able to respond to the physical presence of those around them, they will be able to think clearly and are likely to cope relatively well.  It is those who cannot do this, who remain in a state of high physiological arousal, unable to calm themselves or to use their environment to do so, who, he argues, end up ‘taking leave of their senses’.

Continuted on page 8

BUILDING YOUR BUSINESS

PART 5 – Rebooking Clients

By Jill Maden

Last issue we looked at ways to get new clients through your door.  This issue we will look at what can be done to ensure that these new clients come back!

According to Monica Roseberry in her book “Marketing Massage”, there are Five Moments of Decision for Rebooking:

1. Before your new client arrives

2. The moment of arrival

3. During the treatment

4. At the end of the treatment

5. After the client is gone

Moment 1: Before Your New Client Arrives

Just because someone has booked an appointment, it doesn’t always mean they will show up.  All manner of things can get in the way of clients attending for their session - forgetfulness, anxiety about nudity, body-consciousness, previous bad experience, etc.  Whatever the reason, it is up to you to try and dispel any fears they may have that may get in the way of their attending.  This can be done in a number of ways:

· Telephone the day before to remind them of their appointment and ask if they have any questions

· Send a confirmation note including a map of how to get to your premises and an explanation of what to expect

· Send your brochure and/or copies of articles about the benefits of your therapy

Moment 2: The Moment of Arrival

Any impression the client may have formed about you or your clinic up to this stage will be quickly re-evaluated as soon as they step through your door.  You have about one minute to make this second impression, so make it a good one.  According to Monica “Two of the most important factors you will be judged on are your personal presentation and your environment …”.

Your Personal Presentation

This can be grouped into 4 categories which correspond to the 4 senses of sight, sound, smell and touch.

· Sight – this is the first sense people will use to evaluate you.  They will look at your clothes, your posture, how you move, what your body language says, how you style your hair, etc.  New clients need to know that they can trust you, so look and act the part of a trustworthy professional at all times.  This includes basic things like wearing clean, comfortable clothes that project the right image to your clients, appropriate hairstyles and make-up, etc.  Remember to smile, make good eye contact and move with purpose.

· Sound – our voice and our words will also be evaluated.  How you greet and talk with your new clients can either set them on edge or relax them, so speak clearly and professionally, refrain from foul language and don’t use jargon or complicated explanations.  Use your voice to show that you are happy they are there.  People come to you to be cared for, therefore, one of the best ways of showing you care, is to listen and let them do most of the talking.  Rabbiting on about yourself and your life gives the impression you are more interested in yourself than you are in them.

· Smell – although it would seem like common sense that a professional would turn up for work clean and bathed, with brushed teeth and basically smelling fresh, not everyone does.  In some jobs these things are not so important, but especially in massage, where we are in such close proximity, these things are particularly important.  Smelling of cigarette smoke, pet odours or overly strong perfumes can also discourage clients from rebooking.

· Touch – at the moment of arrival, the main form of touch new clients will experience will be in your greeting.  Use a firm handshake.  The “dead-fish” limp handshake can make some people’s skin crawl and an overly strong one can be uncomfortable.  Hugging should be kept till you know the client better.

All of the above culminates in how your clients feel emotionally about you.  If you have thought ahead about what will make your new clients feel comfortable and safe with you, you will have done marketing that is extraordinary!

Your Environment
Rebooking clients also requires that they feel safe and comfortable in your treatment space.  Wherever you work, build your clients’ perceptions and trust by being impeccable in your cleanliness, order and ambience.

Is your office swamped with books and papers all over the desk and floor?  Is the furniture old and tattered?

Are your towels threadbare?  Are there make-up stains on the covers?  Does the table squeak?  Are there cat hairs all over your trousers?  Is there insufficient toilet paper in the bathroom or a blown bulb?

These things make a difference, so its worth the effort to be meticulous.

The Client Intake

Another area in which the new client’s perceptions are formed is during the Case History.  Its purpose is to make sure it is safe for you to work on them and it also lets you gather more information about what they want.  When you commence the treatment it is very important to then address what they want immediately.  If they are complaining of neck pain and you spend all you time working on their legs and back, its less likely they’ll come back, no matter how good the back work was, as you didn’t do what they came for!

The Pre-Treatment Speil

The purpose of this is to instill trust, relieve fears and set appropriate expectations.

Before starting your treatment, it is worth taking a few minutes to tell them what is going to happen.  You may want to explain why you do a Case History, how the treatment works, what degree of undress will be required, what you need them to do during the treatment, how they will know the treatment is finished, and when you’ll discuss whether further treatment will be required.

Moment 3: During the Treatment
Once your client is safely on the table there are some universal factors that can make a huge difference in whether or not they rebook:

Your Opening Ritual
Having an opening ritual creates a transition from the client intake process to the actual treatment itself.  Depending on your personality, it can be very subtle and short or a time of great ceremony.  It is worth taking a few minutes to think through what the purpose of such a ritual would be.  Is it to create trust, demonstrate your intention or to add an element of mystery and/or entertainment?  Then write down a description of how best you can achieve this.

Types of Touch
Quality of touch is probably the single most important factor in whether your client will rebook or not.  Identifying their needs then using the right type of stroke to meet these rather than just doing a set routine will make the difference between an average massage and an outstanding one.  Factors to take into account are:

· Strokes – a variety of variables can contribute to how a stroke is applied, i.e. speed of stroke, amount of pressure used, duration and length of stroke, and its intention.  A long, slow, deep stroke has a very different effect than a series of short, quick ones.

· Pressure - the amount of pressure used is probably the most likely factor in determining how satisfied your client will be and probably the toughest to get right.  The best way to approach it is as a partnership – ask the client for feedback and be aware of what you feel under your hands.  If a client is insisting on more pressure, but you can feel the muscle resisting, this may indicate the client is out of touch with their body and is a good opportunity for you to educate the client.

· Repositioning Clients – as well as applying various strokes, there will be points in the treatment when you need to reposition a client.  Lifting an arm or leg should be given the same amount of care and attention as any other part of the massage.  Warning a client that you are going to move a body part will help prevent alarming them, then moving the part carefully and smoothly will keep the disruption to a minimum.

· Handling a Drape – this is an area that is very important.  For the new client, once they are on the table they will be looking for signs of whether they can trust you and if you start yanking on towels and pillows they may well conclude this is how you will handle them too.  The purpose of a drape is to help the client stay warm, maintain modesty and privacy, and feel safe that they are not in any way exposed.  The rule of thumb is, handle the drape with the same care, attention and competence that you would give the client.

· Amount of Time in One Area – this goes back to identifying the client’s needs and designing your treatment plan to ensure you have sufficient time to work the areas they have requested.  It may mean straying from your normal sequence, but if they get good work in the area where they wanted it, there’s a much better chance they’ll book again.

Transitions
Another key to a giving a good massage is the quality of the transitions.  Developing a smooth flow from stroke to stroke, body area to body area, turning the client over, and finishing the routine, ensures the client is as undisturbed as possible.  The more you can master seamless starts and stops, the more the client will let go.

Client Participation
The amount of client participation required will, to some extent, be determined by their reason for coming.  Needs for rest and relaxation usually involve less participation, while needs for injury recovery or performance enhancement require the client to be a lot more involved.  Involving a client in the massage can be a delicate thing.  People generally respond better to gentle guidance rather than commands.  So develop a way of politely guiding, educating and giving people sufficient time to respond.

Results of the Session
Ultimately, many clients rebook based on the results they get from your work.  This may be as simple as getting the right royal pampering they were looking for, or as complex, as resolving a long-standing back problem over a period of months.  If they feel things are getting better at the end of the session they will be more likely to rebook.  Your ability to meet their needs depends on (a) your ability to identify the need in the first place, and (b) your skill level.  Constantly working towards improving your skills and knowledge will ultimately enhance your ability to provide the results they are looking for.

At the End of the Treatment
Once the hands-on part of the massage is over, and your client is up and dressed, ask them how they are.  If it’s their first massage, this is also a good time to prepare them for any “after effects” they may experience.  Be careful to use words like “may”, “might”, “can” so as not to set them up with a self-fulfilling prophesy.  Phrases like “Some people experience …” alert them to the fact that they may feel a bit tired, for example, but don’t explicitly say they will.

The next few minutes with your client are critical to whether they rebook or not.  If you have been gentle and caring throughout the hands-on stage and now you suddenly turn into a brisk, hyper-efficient ice-maiden, this will jar the client’s perception of you.  Keep your voice and movements close to your massage level, act as if they are the only person in the world (even if you are running late), and keep your energy open to them until they are out the door.

This is also the time when you have your best opportunity to rebook your client.  If you have met their needs, they will be feeling good and happy.  You can say something like “If you’d like another massage, we can book one now, or if you’re not sure right now, you can call me later.”  This gives them the opportunity to rebook if they want but relieves the pressure if they don’t.

After the Client is Gone
Once your client has left, there are still moments of decision they go through.  They may have buyer’s remorse if they said yes to a rebooking.  There are a number of things you can do reassure them they made a good decision:

· Follow-up call - give them a follow-up call in the next day or two.

· Thank You Letter – send them a short note thanking them for their custom and confirming the details of their next appointment.

· Customer Survey – send them a short survey requesting feedback of their experience.

· Special Offers – send them a special offer, such as £10 off their next appointment.

We hope you have enjoyed this series of articles on building your business.  For more information on marketing your business we would recommend the following publications:

	Marketing Massage: How to Build Your Dream Practice

Author: Monica Roseberry

Publisher: Delmar Thomson Learning

ISBN: 1-56253-746-6
	Get Clients Now!

Author: C J Hayden

Publisher: AMACOM

ISBN: 0-8144-7992-8




MASSAGE CORNER (cont)

Trauma: the body remembers (cont)

So what does this mean for treatment?  Van der Kolk asserts that people who have experienced trauma need to feel safe in their bodies again; ‘It’s via the awareness of deep bodily experience that people can begin to move around the way they they feel – not by keeping it out there’, he says.”  So this starts to explain why people instinctively sought massage after 9/11.  It gave them the internal bodily experience they needed to reset themselves.

Massage Publications

The Society recently received a publication catalogue from Elsevier which includes a number of titles that may be of interest to massage members:

· Face Reading in Chinese Medicine

· Handbook of Clinical Massage

· Mosby’s Fundamentals of Therapeutic Massage

· Mosby’s Essential Sciences for Therapeutic Massage

· Evidence Based Therapeutic Massage

· Healing Intention and Energy Medicine

· Orthopaedic Massage

· Massage Therapy: Principles and Practice

· Clinical Reflexology: A Guide for Healthcare Professionals

· Lymphatic Therapy for Toxic Decongestion

They also have an extensive range of titles on Chinese Medicine and Acupuncture.

For further information contact:

Elsevier

32 Jamestown Road

London

NW1 7BY

Tel: +31 20 4853757

Web: www.elsevierhealth.com
COUNSELLING CORNER (cont)

Counselling Publications

Counselling members looking for publications on a variety topics may find the following website useful:

www.radcliffe-oxford.com/therapies
They can also be contacted on 01235 528820.

Current titles include:

· Problem Drinking: A Person-Centred Approach

· Counselling a Recovering Drug User

· Counselling Young People

· Counselling a Survivor of Child Sexual Abuse

· Counselling for Progressive Disability

· Time Limited Therapy in Primary Care

· Couples and Sex

· Music and Meaning

· Blocks and Freedoms in Sexual Life

· Working with Dangerous People

· Sexuality and Disability












































































� Counselling and Psychotherapy Journal, May 2004, Vol 15, No 14, pp10-13
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